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１．�試験時間中に机の上に置ける物は、受験票、筆記用具、消しゴム、時計（時

計機能のみのもの）のみです。これ以外のものは試験時間中に使用すること
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２．�試験終了時には、解答用紙のみ提出し、その他は持ち帰ってください。

３．�解答用紙には、受験番号・氏名を忘れずに記入してください。

４．�不正行為があったときは、直ちに退室を命じ受験資格を取り消します。それ

以後の受験はできません。すでに受験したすべての科目も無効とします。

５．�試験中、質問がある場合や、気分が悪くなった場合には、手をあげて試験監

督者から指示を受けてください。

６．�試験監督者の指示があるまで、退席しないでください。
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問２．下線部③が「日日本本ののエエンンタターーテテイインンメメンントト文文化化をを世世界界にに認認知知ささせせ、、発発展展ささせせるるここととにに

貢貢献献すするるたためめにに」という意味になるように、本文とのつながりを考えて空欄 [  A  ]、[  B  ]
を埋めなさい。 

 
問３．空欄 [  ④  ] 、[  ⑤  ] 、[  ⑥  ] 、[  ⑧  ] に入るのに最もふさわしいものを、それぞ

れ１～４から選び、番号で答えなさい。 
[  ④  ]  １．formula ２．opinion ３．accuracy ４．frequency 
[  ⑤  ]  １．to release ２．releasing ３．released ４．to have released  
[  ⑥  ]  １．however ２．whoever ３．whenever ４．whatever 
[  ⑧  ]  １．dominated ２．estimated ３．fascinated ４．subscribed 

 
問４．下線部⑦を日本語に訳しなさい。 
 
問５．空欄 [  ⑨  ] に入るのに最もふさわしいものを１～４から選び、番号で答えなさい。 

１．even though all products are the same in the end 
２．but there’s no need to research consumer preferences 
３．because people won’t buy just any capsule 
４．and they should consider the weather forecast next month 

  
問６．次の１～４の文を読み、本文中の内容として正しい場合には 〇〇  、正しくない（または述べら

れていない）場合には ××  をつけなさい。 
１．Bandai’s gashapon machines are typically placed in places like super- 
   markets, airports and train stations, but they are not commonly found in  

arcades.   
２．Introducing cashless payment methods could make it easier for foreign  

customers to use gashapon machines.  
３．The concept of the capsule-toy machines is believed to have originated in the  
  late 19th century.   
４．Bandai is focused solely on international expansion.    

 
問７．本文のタイトルとして最もふさわしいものを１～４から選び、番号で答えなさい。 
  １．Top capsule-toy maker counts on huge market outside Japan  
 ２．Top capsule-toy maker’s efforts to revive the Japanese toy market 
 ３．Top capsule-toy maker faces declining demand worldwide  
 ４．Top capsule-toy maker’s domestic strategy for the Japanese market  
 
  

 

 

 The Japanese toymaker, Bandai, is enjoying a growth spurt for anime characters, 
collectible cat figures and other miniature goods sold in plastic capsules. It is planning to 
open more stores abroad to [    ] of the [    ]. More than 80 new stores are planned for 
Asia, Europe and the U.S. That would triple the number of specialty shops for the vending 
machines. “We wanted to go abroad not only to establish a new business model overseas, but 
also  [  A  ] and development of Japanese entertainment culture [  B  ],” said Ryota 
Katano, deputy general manager of the vendor division at Bandai. 

With Japan’s recent tourist boom, any place with stacks of the machines are usually 
crowded with children and adults looking for a surprise when they turn the knob for an orb 
of fun. The capsule-toy market rose 36% to ¥61 billion in 2022, according to the most recent 
data from the Japan Gacha Gacha Association. The idea of the machines is said to have 
originated from candy machines in the U.S. back in the late 1800s. But Japan’s toy 
manufacturers appear to have found the right [    ] to turn them into big business. 
Bandai’s machines are called gashapon in Japanese, because of the gasha sound the machine 
makes before [    ] a surprise into the tray with a pon. The machines have become 
ubiquitous in Japan, found not only in arcades, but also malls, supermarkets, airports and 
train stations. 

Some gashapon-goers will browse the rows of machines for [    ] seems quirky, 
while others go in search of their favorite character. Capsules are usually inexpensive, at a 
few hundred yen each, but some “premium” capsules have appeared, sometimes costing as 
much as ¥2,000. With about five different variations in each machine,  part of the fun is 
the anticipation of not knowing which one will randomly come out. Bandai’s biggest capsule-
toy store in the world, featuring around 3,000 machines, is on the third floor of a mall in 
Tokyo’s Ikebukuro district. The store was packed on a recent visit, with both Japanese and 
foreign tourists carefully browsing through each of the rows, [    ] by the endless choices. 

Iwai Cosmo’s Kawasaki added that Bandai will also face some new challenges abroad. 
“Making the machines cashless would be effective,” Kawasaki said. “They also need to make 
sure to create products that those consumers will want to buy, [    ].” 

Adapted from The Japan Times 

 orb   ubiquitous  quirky  

 

 [    ] [    ] 
 

  [  make light ] [  problem ] 
  [  make sense ] [  message ] 
  [  run out ] [  resources ] 
  [  take advantage ] [  boom ] 

 

著作権の関係で表示しておりません
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 orb   ubiquitous  quirky  

 

 [    ] [    ] 
 

  [  make light ] [  problem ] 
  [  make sense ] [  message ] 
  [  run out ] [  resources ] 
  [  take advantage ] [  boom ] 
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Choose the best expression that fits in [  ], [  ], [  ] and [  ]. 

[    ]  1. every 2. general 3. monthly 4. certain  
[    ]  1. of course 2. in spite 3. accidentally 4. on the contrary  
[    ]  1. opposing 2. willing 3. leaving 4. reviving 
[    ]  1. Consequently 2. While 3. Hence 4. Furthermore  

 

Choose the number that is closest in meaning to  and . 

 jury 
a committee appointed to judge the competition  
the majority of the vote 
an administrative division of a country 
the choice people make for ranking 

 
 who knows 

it is obvious to everyone 
it is certain  
no one can predict it 
quite a few people know it 

 
Which one of the following does the author say might happen?  

Three-minute pop songs might be the key to international unity.  
An athletic version of the Eurovision might be held in the future. 
The rules of the Eurovision might be changed to maximize the ratings. 
The number of the participating countries might decrease. 

 
Decide if the statements below are (TT) true, or (FF) false. Circle  TT or  FF on 
the answer sheet. 

The Eurovision has two stages: the semi-final and the grand final.  
The Eurovision is one of the ordinary competitions held in Eurasia.  
People who watch the Eurovision are not allowed to vote for their own nation. 
The countries involved are only in Europe or in the surrounding regions.  

 
 

 

Ⅱ．次の英文を読み、あとの問いに答えなさい。 
 

The Eurovision Song Contest 

 

 Every year on a [  ①  ] Saturday night in May, something quite unique happens 
in Europe. Millions of people turn on their TVs and prepare to watch their nation compete. 
But this is no ordinary international competition. It has no footballs, athletes or fast cars. 
This is a contest based on something much more important: finding the perfect pop song. 
 In short, the Eurovision is a huge, televised concert which is full of fireworks, 
wonderful dancing, lots of colors and shiny clothes. Oh, and pop songs, [  ②  ] ! Each 
participating country sends a singer or group to perform a song live at the Eurovision 
semi-final. From these performances, 26 are chosen for the Saturday-night Grand Final. 
Most of the participating countries are within Europe or are nearby (e.g. Israel, 
Azerbaijan, etc.). However, due to the popularity of the competition with TV viewers in 
Australia, this country has been included since 2015. 
 After the performances at the Grand Final, each country votes for the best song. 
TV viewers can vote using their mobile phones, but each country also has an official  
③ jury  who decide 50 percent of the votes. Obviously, it is not permitted to vote for your 
own country. In the end, the song with the most votes wins. The winning country will 
then host the Eurovision the following year. 
 Although it might seem like a normal TV talent show, the Eurovision has quite 
historical origins. The Second World War ended in 1945, [  ④  ] Europe very divided. 
In the 1950s, the European Broadcasting Union started to think of an event which would 
both entertain and unite Europeans. This led to the first European song contest in 1956. 
It happened in Switzerland and included just seven countries.  
 The competition’s central rule is that each song needs to be a maximum of 
three minutes. [  ⑤  ] performing the song, there is another rule that the maximum 
number of people on the stage is six. This includes the singer(s), musicians and dancers. 
Songs can be in any language, even though most countries choose to sing in English. 
 The popularity of the Eurovision has grown more and more each year. Outside of 
Europe and Australia, the Grand Final is now also watched by viewers in the USA and 
many other countries. Organizations in certain countries like China and Qatar have even 
expressed an interest in participating in the competition. So, ⑥ who knows ? Perhaps 
international unity will finally be achieved not through governments but through three-
minute pop songs. 

Adapted from: British Council Learn English  
 
  

著作権の関係で表示しておりません
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Ⅱ．次の英文を読み、あとの問いに答えなさい。 
 

The Eurovision Song Contest 

 

 Every year on a [  ①  ] Saturday night in May, something quite unique happens 
in Europe. Millions of people turn on their TVs and prepare to watch their nation compete. 
But this is no ordinary international competition. It has no footballs, athletes or fast cars. 
This is a contest based on something much more important: finding the perfect pop song. 
 In short, the Eurovision is a huge, televised concert which is full of fireworks, 
wonderful dancing, lots of colors and shiny clothes. Oh, and pop songs, [  ②  ] ! Each 
participating country sends a singer or group to perform a song live at the Eurovision 
semi-final. From these performances, 26 are chosen for the Saturday-night Grand Final. 
Most of the participating countries are within Europe or are nearby (e.g. Israel, 
Azerbaijan, etc.). However, due to the popularity of the competition with TV viewers in 
Australia, this country has been included since 2015. 
 After the performances at the Grand Final, each country votes for the best song. 
TV viewers can vote using their mobile phones, but each country also has an official  
③ jury  who decide 50 percent of the votes. Obviously, it is not permitted to vote for your 
own country. In the end, the song with the most votes wins. The winning country will 
then host the Eurovision the following year. 
 Although it might seem like a normal TV talent show, the Eurovision has quite 
historical origins. The Second World War ended in 1945, [  ④  ] Europe very divided. 
In the 1950s, the European Broadcasting Union started to think of an event which would 
both entertain and unite Europeans. This led to the first European song contest in 1956. 
It happened in Switzerland and included just seven countries.  
 The competition’s central rule is that each song needs to be a maximum of 
three minutes. [  ⑤  ] performing the song, there is another rule that the maximum 
number of people on the stage is six. This includes the singer(s), musicians and dancers. 
Songs can be in any language, even though most countries choose to sing in English. 
 The popularity of the Eurovision has grown more and more each year. Outside of 
Europe and Australia, the Grand Final is now also watched by viewers in the USA and 
many other countries. Organizations in certain countries like China and Qatar have even 
expressed an interest in participating in the competition. So, ⑥ who knows ? Perhaps 
international unity will finally be achieved not through governments but through three-
minute pop songs. 

Adapted from: British Council Learn English  
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問１ . When was the store founded? 
１．March 19   ２．two days ago 
３．8:00 am    ４ . a century ago  

 
問２ . Which one of the following is the store NOT doing ?  

１．ending their business for good 
２．offering a great two-day bargain in March 
３．closing their business temporarily and reopen after renovating  
４．trying to get rid of all the store's merchandise 

 
問３．Choose the number of the statement that is closest in meaning to ““AALLLL    

SSAALLEESS  FFIINNAALL””. 
１．  Any refunds or exchanges for purchases will not be accepted.  
２．The price on every item in the store has been lowered at least once. 
３．The maximum discount rate will be decided on the last day of the sale. 
４．One discount coupon can not be combined with any other offer. 
 

問４．What will you get if you show this advertisement flyer to the store staff? 
１．an item of your choice from the entire store’s stock  
２．all the items that should go outside the store 
３．a total of 90% discount on your purchase  
４．a two-day extension of the sales period 
 

問５．Choose the TWO statements that match the advertisement. 
１．The store is offering 80% off the price on all items.  
２．The store deals with used sofas, dining room sets, and living room sets.  
３．You can have the items delivered to your house for free.  
４．You will be able to participate in the sale if you arrive after 8:00 p.m. 
５．You can pay by cash and/or major credit cards at the store.  

 
  

CLOSING SALE

AFTER 100 YEARS in business, 

we are CLOSING our store FOREVER!

EVERYTHING MUST GO!

80% OFF 
ENTIRE 
STORE!

ALL SALES FINAL
CASH AND MAJOR CREDIT CARDS ACCEPTED
NO DELIVERY SERVICE
EXTRA 10% OFF with this ad!!
Sofas, dining room sets, living room sets, and MORE!
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