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1. [ @ make light ] [ @ problem ]
2. [ @ make sense ] [ © message |
3. [ @ runout ] ]
4. [ @ take advantage | ]

[ @ resources
[ @ boom
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[ @ ] 1. formula 2. opinion 3. accuracy 4. frequency

[ ® ] 1.torelease 2.releasing 3. released 4. to have released
[ ® 1 1.however 2. whoever 3. whenever 4. whatever

[ ] 1. dominated 2. estimated 3. fascinated 4. subscribed
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1. even though all products are the same in the end
2. but there’s no need to research consumer preferences
3. because people won’t buy just any capsule

4. and they should consider the weather forecast next month
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1. Bandai’s gashapon machines are typically placed in places like super-
markets, airports and train stations, but they are not commonly found in
arcades.

2. Introducing cashless payment methods could make it easier for foreign
customers to use gashapon machines.

3. The concept of the capsule-toy machines is believed to have originated in the
late 19th century.

4. Bandai is focused solely on international expansion.
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1. Top capsule-toy maker counts on huge market outside Japan
2. Top capsule-toy maker’s efforts to revive the Japanese toy market
3. Top capsule-toy maker faces declining demand worldwide
4. Top capsule-toy maker’s domestic strategy for the Japanese market
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f31. Choose the best expression that fitsin[ @ [,[ @ ,[ @ Jand [ ® 1.

[ @ ] 1.every 2. general 3. monthly 4. certain

[ @ ] 1.of course 2. 1n spite 3. accidentally 4. on the contrary
[ @ ] 1.opposing 2. willing 3. leaving 4. reviving

[ @ ] 1.Consequently 2. While 3. Hence 4. Furthermore

f]2. Choose the number that is closest in meaning to @ and ®.

® jury
1. a committee appointed to judge the competition
2. the majority of the vote
3. an administrative division of a country
4.

the choice people make for ranking

©® who knows
1. it is obvious to everyone
2. 1t 1s certain
3. no one can predict it
4

. quite a few people know it

i1 3. Which one of the following does the author say might happen?
1. Three-minute pop songs might be the key to international unity.
2. An athletic version of the Eurovision might be held in the future.
3. The rules of the Eurovision might be changed to maximize the ratings.

4. The number of the participating countries might decrease.

fi4. Decide if the statements below are (T) true, or (F) false. Circle T or F on
the answer sheet.

1. The Eurovision has two stages: the semi-final and the grand final.
2. The Eurovision is one of the ordinary competitions held in Eurasia.

3. People who watch the Eurovision are not allowed to vote for their own nation.
4. The countries involved are only in Europe or in the surrounding regions.
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CLOSING SALE

AFTER 100 YEARS in business, 80% OFF

ENTIRE

EVERYTHING MUST GO! $TOR

we are CLOSING our store FOREVER!

TWO DAYS ONLY

March 19 and 20

8:00 a.m. ~ 8:00 p.m.

Don’t miss this chance to get great
deals!

ALL SALES FINAL

CASH AND MA)JOR CREDIT CARDS ACCEPTED

NO DELIVERY SERVICE

EXTRA 10% OFF with this ad!!

sofas, dining room sets, living room sets, and MORE!

© 0 00O



ff11. When was the store founded?
1. March 19 2. two days ago
3. 800 am 4. a century ago

2. Which one of the following is the store NOT doing ?
1. ending their business for good
2. offering a great two-day bargain in March
3. closing their business temporarily and reopen after renovating
4. trying to get rid of all the store's merchandise

ff13. Choose the number of the statement that is closest in meaning to “ALL
SALES FINAL”.
1. Any refunds or exchanges for purchases will not be accepted.
2. The price on every item in the store has been lowered at least once.
3. The maximum discount rate will be decided on the last day of the sale.
4. One discount coupon can not be combined with any other offer.

4. What will you get if you show this advertisement flyer to the store staff?
1. an item of your choice from the entire store’s stock
2. all the items that should go outside the store
3. a total of 90% discount on your purchase
4

. a two-day extension of the sales period

ff15. Choose the TWO statements that match the advertisement.

1. The store is offering 80% off the price on all items.
. The store deals with used sofas, dining room sets, and living room sets.
You can have the items delivered to your house for free.
. You will be able to participate in the sale if you arrive after 8:00 p.m.
You can pay by cash and/or major credit cards at the store.
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